Promote!
Report
What
The description of the service is clear.
The distinctions among “venue”, “promoter”, and “talent” seem slight and complicate the description.
It’s not clear to me there is real crowdsourcing here, at least in the RSVP/invite process.
Why
The “what’s good now” area is very crowded, but you have found a specific focus with a more promising business case than most. The VOA is very good. The competitive analysis is good.
How
More detailed use cases, showing how easy notifications, ratings, etc. are would have been good.
$
Basing plans on FourSquare’s track record is too optimistic. Getting the first 100K users is the hardest part. There should have been more planning for survving for the first year and learning more.

Presentation
Oral
Good overview
Sketch convincing.
Convincing competitive analysis.
Push alerts to attendees?
Video Sketch
Simple, clear.
Doesn’t cover for-profit promoters.
PowerPoint
Clear about value.
Doesn’t explain planned penetration per month, making finances confusing.
Finaces don’t look promising.

General Comments
This project is good because it finds a niche, event promotion, in a very crowded real-time entertainment advice space.
You need a way to distinguish parties with a financial interest from civilians, both to extract revenue from the former and enhance the credibility of the latter. Maybe the professionals will reveal themselves by asking to send to your entire customer base or my sending to more than 20 people. Maybe that’s what you meant by “push notifications”.  I’d put more faith in charging for push blasts than advertising. 
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